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Deconstructlng a Learning
Experience

One-Day Digital Marketing Workshop



| recently attended a one-day digital marketing
workshop organized by my company that
equipped us with foundational skills in key
areas like social media marketing, search
engine optimization (SEOQ), content marketing,
and analytics.

The workshop combined presentations, hands-

on activities, and group discussions, allowing us
to work on real-world case studies and develop
a basic digital marketing strategy for a fictional
brand.




Deconstructing One-Day

| Digital Marketing Workshop
on Garrett’s Five Elements of
Learning Experience Design







Deconstructing the One-day Digital Marketing Workshop on
Strategic Plane

The strategic plane focuses on my and other participants’ needs and goals as a learners and my organization’s goals who sponsored this workshop.
Here’'s how the workshop aligns with those aspects:

Learner Needs Organizational Goals

Skill Development:

o Goal: | wanted to develop foundational skills in digital
marketing to enhance my professional capabilities.

Alignment: The workshop offers targeted training in key

areas like SEQ, social media, and content marketing, directly
addressing these needs.

O

Practical Application:

o Goal: | was seeking a hands-on experience to apply
o theoretical knowledge in real-world scenarios.

Alignment: The inclusion of case studies and strategy
development exercises allows participants to practice and
apply what they’ve learned.

Diverse Learning Styles:

o Goal: Being part of a cross-functional team, where
participants come from various backgrounds and may have
different learning preferences.

o Alignment: The workshop employs a mix of presentations,

discussions, and interactive activities to cater to visual,
auditory, and kinesthetic learners.

Employee Development:

O

O

Goal: My organization aimed to upskill its employees in digital
marketing to remain competitive in a digital-first landscape.

Alignment: The workshop directly contributes to this goal by

providing essential skills that can be immediately applied in the
workplace.

Alignment with Business Objectives:

@)
@)

Goal: My organization wanted their content and marketing
team to be effective and innovative in their strategies.

Alignment: By focusing on current trends and practical
applications, the workshop prepares participants to implement
effective digital marketing strategies that align with broader
business objectives.

Team Cohesion:

Goal: Enhancing collaboration and communication within
marketing teams across organization.

Alignment: Group activities foster teamwork, helping
participants to build relationships and work effectively together,

which is crucial for organizational success.




Deconstructing the One-Day Digital Marketing Workshop on
Strategic Plane contd.

|
Long-term Impact

Sustained Knowledge Application:

o  Goal: Our organization wanted the participants to retain
knowledge and apply it long after the workshop.
o Alignment: By emphasizing practical strategies and

providing resources for further learning, the workshop
encourages ongoing application and growth.

Performance Improvement:

o Goal: Improving overall marketing performance to drive
o business results.

Alignment: The workshop dims to equip participants with the
skills necessary to enhance marketing efforts, contributing to
improved metrics and outcomes for the organization.




LXD Model Framework - Strategy Plane

Here’s a breakdown of the strengths and weaknesses of the one-day digital marketing workshop at the strategic level:

Strengths

1.Targeted Skill Development: The
workshop focuses on essential
digital marketing skills that are
highly relevant in today’s job
market.

Impact: This alignment with
industry needs ensures
participants gain valuable
competencies that enhance their
employability and effectiveness.

2. Practical Application: The hands-

on activities and real-world case
studies allow participants to apply
theoretical knowledge in a practical
context.

Impact: This experiential learning
approach helps reinforce concepts
and promotes retention, making
the training more effective.

Contd...
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Weaknesses

1.

Limited Depth of Content: Due to the
one-day format, the workshop may
only skim the surface of complex
topics, leaving some areas
underexplored.

Impact: This limitation might
prevent participants from gaining a
comprehensive understanding of
more intricate digital marketing
strategies.

Time Constraints: The time

limitation can pressure participants
to absorb information quickly,
potentially leading to superficial
learning.

Impact: Learners may not have
enough time to fully engage with or
reflect on the material, which can
diminish long-term retention.

Contd...

Recommendations

To enhance the strategy for the one-day digital marketing workshop and
create a better learning experience, consider the following recommendations:

1.Pre-Workshop Assessment: Conduct a brief pre-assessment to gauge
participants’ prior knowledge and experience levels.
Impact: This allows for tailored content that addresses the specific needs
of the group, ensuring that all learners can engage meaningfully.

2.Extended Duration or Modular Format: Consider extending the workshop
to a two-day format or breaking it into shorter modules spread over
several weeks.

Impact: This provides more time for in-depth exploration of complex
topics, allowing for deeper understanding and retention.
3.Interactive Learning Activities: Incorporate more interactive elements,
such as live polls, breakout discussions, and role-playing scenarios.
Impact: Increased interactivity keeps participants engaged and helps
reinforce learning through practical application.

4.Customized Content Paths: Offer breakout sessions focused on different
areas of digital marketing (e.g., SEO, social media, analytics) to cater to
varying interests and skill levels.

Impact: This allows participants to choose content that is most relevant to
their roles or career aspirations, enhancing engagement and relevance.

Contd...




LXD Model Framework - Strategy Plane contd.

Here’s a breakdown of the strengths and weaknesses of the one-day digital marketing workshop at the strategic level:

Strengths

3. Diverse Learning Approaches: The
workshop incorporates various
teaching methods (presentqtions,
discussions, group activities) to
cater to different learning styles.

Impact: This inclusivity enhances

engagement and ensures that all
participants can effectively absorb
the material.

4.Immediate Relevance: The content
is designed to be immediately
applicable, addressing current
trends and tools in digital
marketing.

Impact: Participants can return to
their roles and implement
strategies right away,
demonstrating a quick return on
investment for the organization.
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Weaknesses

Variability in Participant
Extperience: Participants may have
differing levels of prior knowledge
and experience, which can affect
their engagement and learning
outcomes.

Impact: This variability may
lead to some learners feeling

overwhelmed while others may
find the content too basic.

Dependence on Facilitator Skill:

The effectiveness of the workshop
heavily relies on the facilitator’s
ability to engage participants and
convey the material effectively.

Impact: An inexperienced or
disengaging facilitator can
negatively impact the learning
experience, reducing the overall
effectiveness of the workshop.

Recommendations

6.Post-Workshop Follow-Up: Provide follow-up resources, such as
access to recorded sessions, additional reading materials, and online
discussion forums.

Impact: This helps reinforce learning, offers ongoing support, and
encourages padrticipants to apply what they've learned in their roles.

7.Peer Collaboration Opportunities: Facilitate networking and
collaboration opportunities among participants, such as group
projects or community-building activities.

Impact: Building connections allows participants to share insights
and resources, fostering a supportive learning community.

8.Feedback Mechanisms: Implement a structured feedback process at
the end of the workshop to gather insights on participant
experiences.

Impact: Collecting feedback helps identify strengths and areas for
improvement, enabling continuous enhancement of the workshop
content and delivery.

9.skilled Facilitators: Invest in experienced facilitators who are not only
knowledgeable in digital marketing but also skilled in engaging
diverse audiences.

Impact: Effective facilitators can adapt their teaching style to meet
participants’ needs, ensuring a more impactful learning experience.




Summary of Analysis

The strategic plane of the One-Day Digital Marketing Workshop ”l “\\ \

effectively addresses the needs of learners and aligned with l‘ “ ‘\\\\-/ / ‘\\ 3->\\ "’// ,
organizational goals. By focusing on skill development, practical -

application, and team cohesion, the workshop not only enhanced 15" 9 ' ~ .
individual capabilities but also contributed to broader business 24N ' ' : ,
objectives, ensuring a meaningful impact on both participants and W\ l :

the organization.

The One-Day Digital Marketing workshop has significant strengths

at the strategic level, including its focus on practical skill
development, immediate relevance, and diverse teaching
methods. However, challenges related to content depth, time
constraints, variability in participant experience, and facilitator
effectiveness need to be addressed to maximize the impact of the
training. Balancing these strengths and weaknesses can help
ensure that the workshop meets the strategic needs of both
participants and the organization effectively.







Deconstructing the One-day Digital Marketing Workshop on
Requirements Plane

The requirements plane focuses on the key topics, methods, activities, and logistics necessary to create a successful learning experience. Here’'s how
the workshop can be structured in this context:

Key Topics Methods

Digital Marketing Fundamentals: Overview of digital marketing Instructor-Led Presentations: Brief lectures introducing key concepts

concepts, terminology, and trends. and frameworks to provide foundational knowledge.
Search Engine Optimization (SEO): Basics of SEO, keyword . Interactive Discussions: Facilitated discussions to encourage
research, on-page optimization, and tools. participant engagement and sharing of experiences.

. Social Media Marketing: Strategies for various platforms (e.g., . Hands-On Activities: Practical exercises that allow participants to
Facebook, Instagram, Linkedin), content creation, and audience apply learned concepts, such as creating a basic content calendar
engagement. or conducting keyword research.

Content Marketing: Importance of storytelling, content planning, - Group Work: Collaborative tasks where participants work in teams to
and creating effective content. develop a digital marketing strategy for a fictional brand.

Analytics and Measurement: Introduction to tools like Google
Analytics, key performance indicators (KPIs), and measuring
campaign effectiveness.

Case Studies: Real-world examples of successful digital
marketing campaigns to illustrate best practices.




Deconstructing the One-day Digital Marketing Workshop on
Requirements Plane contd.

Activities Logistics

|

Icebreaker Activities: Short introductory activities to help - Venue Setup: A suitable location with adequate space for
participants get to know each other and feel comfortable. presentations, group activities, and breakout sessions.
Real-Time Polls and Quizzes: Use of tools like Kahoot! or Slido for .  Technology Requirements: Laptops or tablets for participants,
instant feedback and engagement during sessions. reliable internet access, projectors for presentations, and tools for
Role-Playing Scenarios: Participants simulate real-life marketing Interactive activities.
situations to practice skills in a safe environment. *  Materials and Resources: Handouts, worksheets, and guides
Case Study Analysis: Groups analyze a specific digital marketing summarizing key concepts, as well as access to additional reading

. . . materials or online resources.
campaign, discussing successes, challenges, and lessons
learned. *  Timing and Schedule: A clear agenda outlining the timing for each

session, breaks, and group activities to keep the workshop on track.
Facilitator Preparation: Well-prepared facilitators who are

knowledgeable in digital marketing and skilled in engaging diverse
learners.




LXD Model Framework - Requirements Plane

Here’s a breakdown of the strengths and weaknesses of the one-day digital marketing workshop at the requirements level:

Strengths Weaknesses Recommendations

Comprehensive Topic Coverage:
The workshop covers a broad
range of essential digital
marketing topics, ensuring that
articipants gain a solid
oundational understanding.

Impact: This comprehensive
approach prepares participants
to navigate various aspects of
digital marketing in their roles.

Interactive Learning Methods:

Incorporating hands-on activities,
discussions, and group work
fosters active engagement and

collaboration among participants.

Impact: These interactive
methods enhance retention and
allow learners to apply
theoretical knowledge
practically.

Contd...
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Time Constraints: The one-day
format limits the depth of
exploration for complex topics,
potentially leading to superficial
understanding.

Impact: Participants may leave
without a comprehensive grasp
of essential concepts, which
could hinder their ability to
implement what they learned.

Variable Participant

Backgrounds: Participants may
have differing levels of prior
knowledge and experience, which
can affect engagement and
learning outcomes.

Impact: This variability may lead

to some learners feeling
overwhelmed while others find
the content too basic, resulting in
uneven learning experiences.

Contd...

To enhance the requirements for the one-day digital marketing workshop and
create a better learning experience, consider the following recommendations:

1.Pre-Workshop Surveys: Conduct surveys to assess participants’ prior
knowledge, experience, and specific interests in digital marketing.

Impact: This data can inform content adjustments and help tailor the

workshop to meet the specific needs of the audience, ensuring relevance

and engagement.

2.Modular Format: Break the content into modules that can be offered over

multiple sessions or as part of a series.
Impact: This allows for deeper exploration of topics, reducing the time

pressure and giving participants more opportunity to absorb and apply

the material.

3.Enhanced Facilitator Training: Invest in training for facilitators to improve
their skills in engaging diverse audiences and adapting content to meet

varying participant needs.

Impact: Skilled facilitators can create a more dynamic learning
environment, catering to different learning styles and maximizing
participant engagement.

4.Follow-Up Resources: Provide participants with follow-up materials, such
as access to recorded sessions, additional readings, and tools for ongoing

learning.

Impact: Offering these resources helps reinforce learning and supports

participants in applying their new skills in real-world contexts.




LXD Model Framework - Requirements Plane contd.

Here’s a breakdown of the strengths and weaknesses of the one-day digital marketing workshop at the requirements level:

Strengths

3. Real-World Application: The
inclusion of case studies and
practical  exercises  provides
participants with opportunities to
apply concepts to real-world
scenarios.

Impact: This relevance
increases the likelihood that

participants will transfer their
learning to their jobs.

4. Diverse Learning Styles: The use

of varied teaching methods caters
to different learning styles (visual,
auditory, kinesthetic), making the
content accessible to all.
Impact: This inclusivity
enhances engagement and
ensures padrticipants are more
likely to grasp key concepts.
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Weaknesses

Dependence on Facilitator
Effectiveness: The success of the
workshop relies heavily on the
facilitator's ability to engage
participants and manage diverse
learning needs.

Impact: An inexperienced or
disengaging facilitator can
negatively affect the learning
experience, limiting the
workshop's effectiveness.

Limited Follow-Up Support:

Without ongoing support or
resources post-workshop,
participants may struggle to
implement what they learned
effectively.

Impact: This lack of follow-up

can diminish the long-term
impact of the training, as
participants might not have the
resources needed for continued
learning and application.

Recommendations

5.Extended Time for Activities: Allocate more time for hands-on activities,
discussions, and case studies within the workshop schedule.

Impact: This will encourage deeper engagement with the material and
allow participants to practice skills more thoroughly, leading to better
retention.

6. Peer Collaboration Opportunities: Integrate collaborative projects or

group discussions that encourage networking and sharing of
experiences among participants.
Impact: Building connections enhances the learning experience and
provides a support network for participants as they apply new skills.

7.Feedback Mechanisms: Implement structured feedback processes
during and after the workshop to gather participant insights on the
content and delivery.

Impact: Continuous feedback allows for iterative improvements in
workshop design and delivery, ensuring that future sessions better meet
participant needs.

8.Gamification Elements: Incorporate gamification techniques, such as
point systems or friendly competitions related to activities and case
studies.

Impact: These elements can increase engagement and motivation,
making the learning experience more enjoyable and memorable.




Summary of Analysis

By addressing the key topics, methods, activities, and logistics
required for the One-Day Digital Marketing Workshop, this
deconstruction highlights the essential components that contribute
to a successful learning experience. Ensuring these elements are
well-planned and effectively executed will enhance participant
engagement and maximize learning outcomes.

The One-Day Digital Marketing Workshop demonstrated strengths

in its comprehensive topic coverage, interactive learning methods,
and inclusivity for diverse learning styles. However, challenges
related to time constraints, participant variability, facilitator
effectiveness, and limited follow-up support need to be addressed to
maximize the effectiveness of the training experience. By mitigating
these weaknesses, the workshop can better meet the requirements

for a successful learning experience.
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Deconstructing the One-day Digital Marketing Workshop on

Structural Plane

The structural plane focuses on how the topics, activities, logistics, and assessments are organized within the workshop. Here’s how this can be

structured:

|
Topic Structure

Introduction to Digital Marketing (30 minutes):

o Overview of digital marketing landscape and key
concepts.

Search Engine Optimization (SEO)(1 hour)
o Key principles of SEO, keyword research, and on-
° page optimization.
Activity: Hands-on keyword research exercise using
tools like Google Keyword Planner.

Social Media Marketing(1 hour)

o Strategies for different platforms, content creation,
° and engagement tactics.

Activity: Group brainstorming session to develop a
social media campaign for a fictional brand.

Content Marketing (45 minutes)
o Importance of storytelling and effective content

° strategies.
Activity: Participants create a simple content calendar

for their campaigns.
Analytics and Measurement(45 minutes)
o Introduction to tools like Google Analytics and key
° performance indicators (KPIs%.
Activity: Analyzing sample data to assess campaign
performance.
Case Study Analysis(1 hour)
o Participants work in groups to analyze a real-world digital
° marketing case study.
Discussion and presentation of findings.
Q&A and Wrap-Up (30 minutes)
o Open floor for questions and discussion on key
takeaways.




Deconstructing the One-day Digital Marketing Workshop on

Structural Plane contd.
Activity Structure

Interactive Sessions:

o Each topic includes a mix of presentations, group
discussions, and hands-on activities to facilitate
learning.

Group Activities:

o Participants work in small groups for
brainstorming and analysis, promoting
collaboration and peer learning.

Breakout Sessions:

o Small breakout discussions after each major topic
to allow participants to share insights and reflect

on the material.

Logistics Structure

Venue Setup:

o Arrange seating in a U-shape or circular format to
o encourage interaction and visibility.

Ensure there are areas for group work and
presentations.

Technology Requirements:
o Projector and screen for presentations.
Laptops or tablets for participants to use during
° hands-on activities.
Access to digital marketing tools (e.g., Google

Analytics, social media platforms) during the
workshop.
Materials:
o Handouts summarizing key concepts, worksheets
o for activities, and resources for further learning.
A workshop booklet that includes an agenda, space
for notes, and additional resources.




Deconstructing the One-day Digital Marketing Workshop on
Structural Plane contd.

]
Assessment Structure

Formative Assessment:

o Use polls and quizzes (e.g., Kahoot!) during sessions to
gauge understanding and keep participants engaged.

Group Presentations:

o Each group presents their case study analysis,
providing an opportunity for peer feedback and
assessment.

Feedback Forms:

o Distribute feedback forms at the end of the workshop
to gather insights on participant experiences and
areas for improvement.




LXD Model Framework - Structural Plane

Here’s a breakdown of the strengths and weaknesses of the one-day digital marketing workshop at the structural level:

Strengths Weaknesses Recommendations

To enhance the structure of the one-day digital marketing workshop and create

Clear Topic Progression: The
workshop follows a logical
sequence of topics, starting with
foundational concepts an
gradually moving to more
complex applications.

Impact: This structured
approach helps participants
build on their knowledge
incrementally, enhancing
understanding and retention.

Interactive Activities: The

inclusion of hands-on activities,
group work, and discussions
promotes active engagement and
collaboration.

Impact: Interactive elements
make the learning experience
more dynamic and enjoyable,
which can lead to better
retention of information.

Contd...
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Time Constraints: Despite the
clear structure, the one-day
format may still limit the depth of
exploration for certain topics,
particularly complex subjects like
SEO or analytics.

Impact: Participants may leave

with only a surface-level
understanding of critical areas,
potentially hindering their ability
to apply what they’ve learned
effectively.

Variability in Engagement: Group

activities may not equally engage

all participants, especially if some

learners dre more introverted or

less confident in sharing ideas.
Impact: This variability can lead
to uneven participation, where
some learners dominate
discussions while others remain
passive.

Contd...

a better learning experience, consider the following recommendations:

1.Extended Time for Complex Topics: If possible, extend the workshop

duration or split it into two sessions to allow for deeper exploration of
complex topics like SEO and analytics.

Impact: This additional time would enable participants to engage more
thoroughly with the material and practice applying concepts in a
supportive environment.

2 Flexible Group Arrangements: Vary group sizes and compositions
throughout the workshop to encourage different interactions and
perspectives.

Impact: This approach can enhance engagement by allowing participants
to connect with a variety of peers, making discussions more dynamic and
inclusive.

3. Structured Reflection Periods: Integrate short reflection periods after key

topics where participants can jot down insights or questions.
Impact: This encourages deeper thinking about the material and allows

participants to process information before moving on, improving retention.

4.Utilize Breakout Sessions: Implement breakout sessions for specific topics,
where participants can delve into subject areas that interest them the most,

Impact: This customization allows learners to focus on areas relevant to
their roles or interests, increasing motivation and engagement.

Contd...




LXD Model Framework - Structural Plane contd.

Here’s a breakdown of the strengths and weaknesses of the one-day digital marketing workshop at the structural level:

Strengths Weaknesses Recommendations
3. Balanced Time Allocation: 3. Dependency on Group Dynamics: 5.Incorporate Real-Time Feedback: Use tools like live polls or feedback
Adequate time is allocated for The success of group activities can apps during the workshop to gather participant input on their
both instruction and practical depend heavily on group understanding of the material in real time.
application, allowing participants dynqmrlics,t\;vhlch rtr;]qy vary from Impact: This immediate feedback can help facilitators adjust their
to absorb information and one conort to another. : o : ; i
ti Kill delivery or revisit topics ds needed, ensuring participants grasp key
practice skills. Impact: If group members do not concepts.
Impact: This balance helps collaborate effectively, it can 6.Post-Workshop Action Plans: Encourage participants to create
ensure that participants not only g!nO!er Iﬁqrr]nln fout.comes q?d personal action plans outlining how they will apply what they learned in
learn concepts but also apply Iminish the effectiveness o their roles.
them in real-world contexts. group tasks.

Impact: This structured follow-up reinforces learning and provides
Limited Follow-Up: The lack of articipants with a clear path for implementation, increasing the

structured follow-up after the ikelihood of successful application.

workshop may lead to difficulties in
retaining and applying knowledge

4. Assessment Opportunities: 4.

Formative assessments, such as

polls and group presentations, 7. Provide Additional Resources: Offer a curated list of resources (articles,

BL%‘Q?&&T&?:;'GE feedback on over time. tools, online courses) for further exploration of topics covered in the
allow facilitators to aauae struggle to implement what they Impact: Access to additional materials supports ongoing learning and
participant compreﬁensgion and learned without ongoing support, hetI{:;s participants deepen their understanding beyond the workshop
adjust the pace or focus of the r?dﬁcingothe long-term impact Settng-
workshop as needed. of the training. 8. Facilitator Support and Training: Ensure facilitators are trained to

manage group dynamics effectively and encourage participation from
all attendees.

Impact: Skilled facilitators can create an inclusive environment,
encouraging quieter participants to contribute and enhancing overall

engagement.
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Summary of Analysis

The structural plane of the One-Day Digital Marketing Workshop

was organized to maximize engagement and learning. By clearly
defining the flow of topics, activities, logistics, and assessments, the
workshop created a cohesive and interactive learning environment.
This structure enhanced the overall learning experience, ensuring
participants can effectively absorb and apply the material covered.

The One-Day Digital Marketing Workshop had several strengths at

the structural level, including clear topic progression, interactive
activities, and balanced time allocation. However, weaknesses
related to time constraints, engagement variability, group dynamics,
and follow-up support need to be addressed to enhance the overall
effectiveness of the workshop. By refining these structural elements,
the workshop can better meet the learning needs of participants and
maximize its impact.







Deconstructing the one-day Digital Marketing Workshop on
Interaction Plane

The interaction plane focuses on the specific actions, auditory experiences, and visual elements that participants will encounter during the
workshop. Here’s how this can be structured:

|
L] L] ?
What Learners Will Be Doing: What Learners Will Be Hearing?
Active Participation: Facilitator Instructions:
o Participants will engage in discussions, ask questions, and share o Participants will listen to the facilitator explain concepts, share
their own experiences related to digital marketing topics. insights, and provide instructions for activities.
o Learners will conduct keyword research using SEO tools, create o Engaging in conversations with fellow participants, sharing
content calendars, and develop social media campaigns in ideas and feedback during group work and discussions.
small groups.
Groub Work: Case Study Narratives:
P o . o Hearing detailed descriptions of real-world digital marketing
o Collaborative tasks where participants work together to analyze campaigns and their outcomes, fostering a connection to
case studies or brainstorm marketing strategies. practical applications. '
Presentations: .  Feedback and Q&A:
o Participants will present their group findings to the larger group, o  Participants will hear constructive feedback from peers during
practicing public speaking and summarizing skills. group presentations and engage in Q&A sessions to clarify
concepts.

Reflection Exercises:

o Short activities to reflect on key takeaways after each topic,
allowing learners to internalize and apply what they’ve learned.




Deconstructing the one-day Digital Marketing Workshop on
Interaction Plane contd.

What Learners Will Be Seeing?

Visual Presentations:

o Slides featuring key concepts, charts, graphics, and

examples that enhance understanding of the topics being
discussed.

Hands-0On Tools:

o Screenshots or live demonstrations of digital marketing tools

(like Google Analytics or social media platforms) during
practical exercises.

Group Work Outputs:

o Visual displays of group brainstorming sessions, such as
whiteboards or flip charts, showcasing ideas and strategies
developed by participants.

Case Study Examples:

o Visuals from successful digital marketing campaigns,
including screenshots of websites, social media posts, and
analytics dashboards.




LXD Model framework - Interaction Plane

Here’s a breakdown of the strengths and weaknesses of the one-day digital marketing workshop at the interaction plane:

Strengths Weaknesses Recommendations

Active Engagement: The
workshop encourages active
Eqrticipqtion through discussions,

ands-on activities, and group
work.

Impact: This engagement helps
reinforce learning and keeps
participants involved, making
the experience more
memorable.

Collaborative Learning: Group

activities foster collaboration and
peer-to-peer learning, allowing
participants to share insights and
perspectives.

Impact: This collaborative
environment can enhance
understanding as learners
benefit from diverse viewpoints
and collective problem-solving.

Contd...
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Uneven Participation: Some
participants may dominate
discussions or group activities,
while others may remain passive.

Impact: This can lead to uneven
engagement, where quieter
participants miss out on valuable
learning opportunities and feel
excluded.

Time Management Challenges:

The interactive nature of the
workshop may lead to time
management issues, with some
discussions or activities taking
longer than planned.

Impact: If not managed well, this

can reduce the overall coverage
of topics and leave participants
feeling rushed.

Contd...

To enhance the interaction in the one-day digital marketing workshop and
create a better learning experience, consider the following
recommendations:

1.Structured Group Dynamics: Assign roles within groups (e.g., facilitator,

note-taker, presenter) to ensure balanced participation and
accountability.

Impact: This encourages all members to contribute and engage
actively, reducing the risk of dominant voices overshadowing quieter
participants.

2.Icebreaker Activities: Start with engaging icebreakers that encourage
participants to share their experiences and expectations.
Impact: This helps build rapport among participants, creating a more
comfortable environment for open dialogue throughout the workshop.

3.Use of Technology: Incorporate interactive tools (e.g. live polls, Q&A
platforms like Slido) to facilitate engagement during discussions and
presentations.

Impact: These tools can help gather real-time feedback, encourage
participation from all attendees, and keep the energy high.

4.Time Management Techniques: Implement strict time limits for
discussions and activities, using timers or signals to keep sessions on
track.

Impact: This helps ensure that all topics are covered adequately while
allowing for meaningful interaction without running over time.

Contd...




Strengths

Variety of Learning Modailities:
The workshop incorporates
various interaction methods (e.g.,
discussions, presentations, hands-
on tasks) catering to different
learning styles.

Impact: This variety helps ensure
that all participants are

engaged, regardless of their
preferred learning modality.

Real-World Application: By

analyzing case studies and
engaging in practical exercises,
participants see the relevance of
concepts to real-world situations.

Impact: This connection to real-
life applications increases
motivation and the likelihood of
knowledge transfer to their
professional roles.
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Weaknesses

Uneven Participation: Some
participants may dominate
discussions or group activities,
while others may remain passive.

Impact: This can lead to uneven
engagement, where quieter
participants miss out on valuable
learning opportunities and feel
excluded.

Time Management Challenges:

The interactive nature of the
workshop may lead to time
management issues, with some
discussions or activities taking
longer than planned.

Impact: If not managed well, this

can reduce the overall coverage
of topics and leave participants
feeling rushed.

LXD Model framework - Interaction Plane Contd.

Recommendations

5. Facilitator Training: Provide training for facilitators on techniques for
managing group dynamics and encouraging participation.
Impact: Skilled facilitators can create a more inclusive atmosphere,

drawing out contributions from all participants and enhancing
engagement.

6. Reflection and Sharing Sessions: Schedule short reflection periods

after key topics where participants can share insights and ask
questions in small groups.

Impact: These sessions encourage deeper processing of information
and provide opportunities for quieter participants to engage in a less
intimidating setting.

7.Follow-Up Discussions: Create opportunities for post-workshop
follow-up discussions via online forums or social media groups to
continue the conversation.

Impact: Ongoing interaction helps reinforce learning and allows
participants to share experiences and challenges as they implement
new skills.

8.Peer Teaching Opportunities: Encourage participants to teach back
concepts to their peers during group activities.

Impact: Teaching reinforces understanding and allows participants
to clarify their own knowledge, enhancing overall comprehension.




Summary of Analysis

The interaction plane of the One-Day Digital Marketing Workshop
emphasized active participation, collaborative learning, and engaging
audiovisual elements. By incorporating hands-on activities, peer
discussions, and visually appealing presentations, the workshop had
created an immersive learning environment. This dynamic interaction
fostered deeper understanding and application of digital marketing
concepts, enhancing the overall learning experience for participants.

(7 A

Although, the One-Day Digital Marketing Workshop exhibited strengths

at the interaction plane level through active engagement, collaborative
learning, and a variety of modalities. However, challenges related to
uneven participation, time management, group dynamics, and
facilitator effectiveness need to be addressed to optimize the

interaction experience. By refining these aspects, the workshop can
better facilitate meaningful interactions, ensuring all participants benefit
from the learning experience..







Deconstructing the one-day Digital Marketing Workshop on Sensory Plane

The sensory plane focuses on the visual and auditory elements that participants will experience during the workshop. Here's
how this can be structured:

What the Learning Experience Will Look Like?

I
. Visual Aids:

O

Presentation Slides: Clean, visually appealing slides featuring key
concepts, images, graphs, and infographics to illustrate digital
marketing strategies.

Handouts: Printed materials that summarize the main topics,

include worksheets for activities, and provide additional resources
for further learning.

Workspace Setup:

O

Room Layout: An inviting, well-organized space with flexible seating
arrangements (e.g., U-shape or round tables) to encourage
interaction and visibility.

Interactive Tools: Use of whiteboards or flip charts for group

brainstorming sessions, allowing for visual representation of ideas
and discussions.

Digital Displays:

O

Live Demonstrations: Screens displaying live demonstrations of
digital marketing tools (e.g., Google Analytics dashboards, social
media interfaces) to provide a real-time view of applications.

Visual Props:

O

Case Study Examples: Printed visuals from successful campaigns
(e.g., screenshots of ads, social media posts) to reinforce learning
with real-world examples.

What the Learning Experience Will Sound Like?

Facilitator’s Voice:

o Engaging Lectures: The facilitator will present information clearly
and dynamically, using varied tones and pacing to maintain
interest.

o Storytelling: Incorporating anecdotes or case studies narrated in

an engaging way to capture participants’ attention and relate
concepts to real-life situations.

Peer Interactions:

o Group Discussions: Sounds of collaboration, with participants
sharing ideas, debating strategies, and asking questions during
group activities.

o Feedback Sessions: The facilitator's guidance and constructive

feedback will be audible during group presentations, encouraging
dialogue and reflection.

Background Sounds:
o Ambient Sound: Soft background music during breaks to create a
relaxed atmosphere, enhancing the overall learning environment.

Interactive Elements:

o Polling and Quizzing: Sounds of notifications or prompts from
interactive tools (like Kahoot!) during quizzes or polls to engage
participants and encourage real-time feedback.




LXD Model framework — Sensory Plane

Here’s a breakdown of the strengths and weaknesses of the one-day digital marketing workshop at the sensory plane:

Strengths Weaknesses Recommendations

Engaging Visuals: The use of well-
designed presentation slides,
infographics, and handouts can
enhance understanding and
retention.

Impact: Visually appealing
materials capture attention and

help illustrate complex concepts,
making them more accessible.

Dynamic Facilitator Delivery: An

engaging facilitator who uses
storytelling and varied vocal tones
can keep participants interested
and focused.
Impact: This dynamic delivery
makes the content more
relatable and encourages
emotional connections to the
material, improving retention.

Contd...
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Overreliance on Visuals: If the
workshop relies too heavily on
visual aids without sufficient
context or explanation, some
participants may struggle to
connect the dots.

Impact: This can lead to

confusion or disengagement,
particularly for those who may
not process visual information as
effectively.

Noise Levels: Collaborative

discussions can lead to high noise
levels, making it difficult for
participants to concentrate or hear
the facilitator.

Impact: Excessive background
noise can detract from the
learning experience, particularly
for quieter participants who may
feel overwhelmed.

Contd...

To enhance the sensory plane of the one-day digital marketing workshop
and create a better learning experience, consider the following
recommendations:

1.0ptimize Visual Aids: Simplify presentation slides by using minimal text
and more visuals, such as images, graphs, and infographics.
Impact: Clear and concise visuals will make it easier for participants to
grasp key concepts without feeling overwhelmed.

2.Incorporate Variety in Presentation Styles: Use a mix of presentation

formats, such as videos, case studies, and live demos, to maintain
interest.

Impact: Variety in delivery helps cater to different learning preferences
and keeps the audience engaged throughout the workshop.

3.Manage Noise Levels: Designate specific areas for group discussions to
contain noise and ensure a quieter environment for presentations.
Impact: This will help participants concentrate better during instruction
and discussions, enhancing the overall learning experience.

4.Facilitator Training: Provide facilitators with training on effective vocal
delivery techniques, including pacing, modulation, and audience
engagement strategies.

Impact: A well-trained facilitator can maintain energy and interest,
making the learning experience more dynamic and enjoyable.

Contd...




LXD Model framework - Sensory Plane contd.

Strengths Weaknesses Recommendations

Interactive Tools: Incorporating
live demonstrations and
interactive tools fosters an
engaging learning environment.

Impact: Real-time interactions

with tools provide practical
insights, making the learning
experience more applicable and
hands-on.

Collaborative Atmosphere:

Sounds of collaboration during
group discussions and activities
create a lively and supportive
learning environment.

Impact: This auditory
engagement encourages
participants to share ideas and
learn from each other,
enhancing the overall learning
experience.

Add a footer
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Facilitator's Delivery: If the
facilitator lacks energy or fails to
vary their vocal delivery, it can

result in a monotonous experience.

Impact: This may lead to
decreased participant
engagement and attention,
hindering the overall
effectiveness of the workshop.

Visual Clutter: Overly complex

slides or too much information
presented at once can overwhelm
participants.

Impact: This visual clutter can

make it difficult for learners to
focus on key messages, reducing
the effectiveness of the learning
materials.

5.Use Soft Background Music: Play soft, non-intrusive background
music during breaks to create a relaxed atmosphere.

Impact: This can help participants feel more at ease and promote

informal networking and collaboration during breaks.

6.Incorporate Hands-0On Activities: Include more hands-on activities

that allow participants to physically engage with tools and materials

(e.g., creating a mock ad or campaign).

Impact: Physical engagement reinforces learning and helps
participants remember concepts better through experiential
learning.

7.Feedback Mechanisms: Implement quick feedback sessions where
participants can share what they found most engaging or
challenging about the sensory elements.

Impact: This allows for real-time adjustments and shows
participants that their input is valued, enhancing their overall
experience.

8.Create Visual Takeaways: Provide visual summaries or infographics

as handouts that encapsulate the main points covered during the
workshop.

Impact: These takeaways will help reinforce learning and provide
quick reference for participants after the workshop.

a




Summary of Analysis

The sensory plane of the One-Day Digital Marketing Workshop was

designed to create an engaging and immersive learning
experience. By utilizing visually appealing materials, a well-
organized physical space, and dynamic auditory elements, the
workshop aimed to capture participants’ attention and facilitate
effective learning. This combination of sights and sounds enhances
the overall impact of the workshop, helping participants to absorb
and retain the information presented.

The One-Day Digital Marketing Workshop demonstrated strengths

at the sensory plane through engaging visuals, dynamic delivery, and
interactive tools that enhanced qurnin?. However, challenges related
to overreliance on visuals, noise levels, facilitator delivery, and
potential visual clutter need to be addressed. By refining these
aspects, the workshop can create a more effective and immersive
sensory experience for participants, ultimately improving learning
outcomes.




.
The workshop effectively addressed the needs of participants by covering —
relevant digital marketing topics and facilitating practical application
through real-world case studies.
It offered diverse instructional methods, ensuring various learning styles are
catered to, enhancing engagement and knowledge retention.
While well-organized, the workshop faced challenges with time
management, leading to rushed discussions and incomplete topic
coverage.
The incorporation of group work and interactive tools fostered
collaboration; however, inconsistent participation might have left some
participants feeling disengaged.
Engaging visuals and audio enhanced understanding and interest, but the
overall effectiveness can be impacted by the facilitator's delivery.
Overall, the workshop had a solid design foundation but requires
improvements in time management and engagement strategies to
optimize the learning experience across all five planes.

In Conclusion

Recap of the overall learning
experience of the One-Day
Digital Marketing Workshop!
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